INDEX 
to 
COMMUNICATION RESEARCH 


Volume 11 


Number 1 (January 1984) pp. 1-152 
Number 2 (April 1984) pp. 153-320 
Number 3 (July 1984) pp. 321-448 
Number 4 (October 1984) pp. 449-600 


Authors: 

ADONI, HANNA and SHERRILL MANE, “Media and the Social Construction 
of Reality: Toward an Integration of Theory and Reserach,” 323. 

ANTOLA, LIVIA and EVERETT M. ROGERS, “Television Flows in Latin 
America,” 183. 

BACHEN, CHRISTINE, see Roberts, D. Tf. 

BRADAC, JAMES J., see Hertzog, R. L. 

CHAFFEE, STEVEN H., “Editor's Foreword,” 3. 

DURKIN, KEVIN, “Children’s Accounts of Sex-Role Stereotypes in Televi- 
sion,” 341. 

EASON, DAVID L., “The New Social History of the Newspaper (Review Essay),” 
141. 

FINN, SETH and DONALD F. ROBERTS, “Source, Destination, and Entropy: 
Reassessing the Role of information Theory in Communication Research,” 
453. 

GARRAMONE, GINA M., “Audience Motivation Effects: More Evidence,” 79. 

GONZALEZ, IBARRA N., see Schement, J. R. 

GUIMARAES, SONIA DANTUS PINTO, see Mayo, J. K. 

GUTIERREZ, FELIX F. and JORGE REINA SCHEMENT, “Spanish Inter- 
national Network: The Flow of Television from Mexico to the United States,” 
241. 

HANSEN, KATHLEEN, “Information Retrieval and Mass Communication 
Scholarship (Review Essay),” 437. 

HERNANDEZ-RAMOS, PEDRO, see Roberts, D. F. 

HERTZOG, ROBERT L. and JAMES J. BRADAC, “Perceptions of Compliance- 
Gaining Situations: An Extended Analysis,” 363. 

HOFFMAN, ER’C and PAUL M. ROMAN, “Information Diffusion in the Imple- 
mentation !nnovation Process,” 117. 

HORNBY, MELINDA C., see Roberts, D. F. 

LEVY, MARK R. and SVEN WINDAHL, “Audience Activity and Gratifications: A 
Conceptual Ciarification and Exploration,” 51. 

LICHTENSTEIN, Ai_LEN and LAWRENCE ROSENFELD, “Normative Expec- 
tations and Individual Decisions Concerning Media Gratification Choices,” 
393. 


597 


‘ 


598 COMMUNICATION RESEARCH / OCTOBER 1984 


LOVRICH, NICHOLAS P., Jr., and JOHN C. PIERCE, “‘Knowledge Gap’ 
Phenomena: Effects of Situation-Specific and Transsituational Factors,” 
415. 

LUM, PATRICIA, see Schement, J. R. 

MANE, SHERRILL, see Adoni, H. 

MARVIN, CAROLYN, “Constructed and Reconstructed Discourse: Inscription 
and Talk in the History of Literacy,” 563. 

MATTOS, SERGIO, “Advertising and Government Influences: The Case of 
Brazilian Television,” 203. 

MAYO, JOHN K., JOAO BATISTA ARAUJO E. OLIVEIRA, EVERETT Mm. 
ROGERS, SONIA DANTUS PINTO GUIMARAES, and FERNANDO 
MORETT, “The Transfer of Sesame Street to Latin America,” 259. 

MORETT, FERNANDO, see Mayo, J. K. 

NICHOLS, JOHN SPICER, “When Nobody Listens: Assessing the Political 
Success of Radio Marti,” 281. 

OLIVEIRA, JOAO BATISTA ARAUJO E., see Mayo, J. K. 

PALMGREEN, PHILIP, see Rayburn, J. D. 

PIERCE, JOHN C., see Lovrich, N. P. 

PINGREE, SUZANNE with Associates, “Another Look at Children’s Com- 
prehension of Television,” 477. 

RAYBURN, J. D., ll, and PHILIP PALMGREEN, “Merging Uses and Gratifica- 
tions and Expectancy-Value Theory,” 537. 

ROBERTS, DONALD F., CHRISTINE M. BACHEN, MELINDA C. HORNBY, 
and PEDRO HERNANDEZ-RAMOS, “Reading and Television: Predictors 
of Reading Achievement at Different Age Levels,” 9. 

ROBERTS, DONALD F., see Finn, S. 

ROGERS, EVERETT M. and JORGE REINA SCHEMENT, “Introduction,” 159. 

ROGERS, EVERETT M., see Antola, 

ROGERS, EVERETT M., see Mayo, J. K. 

ROGERS, EVERETT M., see Schemernrt, J. R. 

ROMAN, PAUL M., see Hoffman, E. 

ROSENFELD, LAWRENCE, see Lichtenstein. A. 

SCHEMENT, JORGE REINA and EVERETT M. ROGERS, “Media Flows in 
Latin America,” 305. 

SCHEMENT, JORGE REINA, IBARRA N. BONZALEZ, PATRICIA LUM, and 
ROSITA VALENCIA, “The International Flow of Television Programs,” 
163. 

SCHEMENT, JORGE REINA, see Rogers, E. M. 

SCHEMENT, JORGE REINA, see Gutierrez, F. F. 

SHARP, ELAINE B., “Consequences of Local Government under the Klieg 
Lights,” 497. 

STANFORD, SERENA WADE, “Predicting Favorite TV Program Gratifica- 
tions from General Orientations,” 519. 

STRAUBHAAR, JOSEPH D. “Brazilian Television: The Decline of American 
Influence,” 221. 

SYPHER, BEVERLY DAVENPORT and HOWARD E. SYPHER, “Seeing Our- 
selves as Others See Us: Convergence and Divergence in Assessments 
of Communication Behavior,” 97. 

SYPHER, HOWARD E., see Sypher, B. D. 

VALENCIA, ROSITA, see Schement, J. R. 


x 
| 
“ 
1 
4 


WINDAHL, SVEN, see Levy, M. R. 
WIRTH, JOHN, “Preface,” 155. 


Articles: 

“Advertising and Government Influences: The Case of Brazilian Television,” 
Mattos, 203. 

“Another Look at Children’s Comprehension of Television,” Pingree with 
Associates, 477. 

“Audience Activity and Gratifications: A Conceptual Clarification and Explor- 
ation,” Levy and Windahi, 51. 

“Audience Motivation Effects: More Evidence,” Garramone, 79. 

“Brazilian Television: The Decline of American Influence,” Straubhaar, 221. 

“Children’s Accounts of Sex-Role Stereotypes in Television,” Dunkin, 341. 

“Consequences of Local Government Under the Kiieg Lights,” Sharp, 497. 

“Constructed and Reconstructed Discourse: Inscription and Talk in the His- 
tory of Literacy,” Marvin, 563. 

“Editor's Foreword,” Chaffee, 3. 

“Information Diffusion in the Implementation of Innovation Process,” Hoff- 
man and Roman, 117. 

“The International Flow of Television Programs,” Schement et al., 163. 

“Introduction,” Rogers and Schement, 159. 

“Knowledge Gap’ Phenomena: Effect of Situation-Specific and Transsitu- 
ational Factors,” Lovrich and Pierce, 415. 

“Media and the Social Construction of Reality: Toward an Integration of 
Theory and Research,” Adoni and Mane, 323. 

“Media Flows in Latin America,” Schement and Rogers, 305. 

“Merging Uses and Gratifications and Expectancy-Value Theory,” Rayburn 
and Paimgreen, 537. 

“Normative Expectations and Individual Decisions Concerning Media 
Gratification Choices,” Lichtenstein and Rosenfeld, 393. 

“Perceptions of Compliance-Gaining Situations: An Extended Analysis,” 
Hertzog and Bradac, 363. 

“Predicting Favorite TV Program Gratifications from General Orientations,” 
Stanford, 519. 

“Preface,” Wirth, 155. 

“Reading and Television: Predictors of Reading Achievement at Different 
Age Levels,” Roberts et al., 9. 
“Seeing Ourselves as Others See Us: Convergence and Divergence in 
Assessments of Communication Behavior,” Sypher and Sypher, 97. 
“Source, Destination, and Entropy: Reassessing the Role of Information 
Theory in Communication Research,” Finn and Roberts, 453. 

“Spanish International Network: The Flow of Television from Mexico to the 
United States,” Gutierrez and Schement, 241. 

“Television Flows in Latin America,” Antola and Rogers, 183. 

“The Transfer of Sesame Street to Latin America,” Mayo et al., 259. 

“When Nobody Listens: Assessing the Political Success of Radio Marti,” 
Nichols, 281. 


| 4 
INDEX 599 
i 
| 


600 COMMUNICATION RESEARCH / OCTOBER 1984 


Review Essays: 

“Information Retrieval and Mass Communication Scholarship,” Hansen, 
437. 

“The New Social History of the Newspaper,” Eason, 141. 


Quarter Notes: 
435, 595. 


is 
> 
: 
| 


